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Houston symposium focused on the future 
 
Over 50 foodservice industry leaders participated in FIAôs ñFoodservice 
Professionals é the Next Generation,ò held December 5 at the University of 
Houston, Texas. 
 
ñThe symposium was right on the money and we were very pleased to see so 
many turn out for our first major educational program,ò says John Egnor, FIA 
president. 
 
Ken Wasco of Gordon Food Service moderated, as panel experts and 
participants worked through key challenges to attracting new people into the 
foodservice industry. 
 

The panel included industry experts 
Steve Bergman, Certified Executive 
Chef, Owner of Culinary Consulting; Dr. 
John Bowen, Dean of the Conrad Hilton 
College of Hotel and Restaurant 
Management; Joleen Flory, CEO of the 
Elliot Leadership Institute; and John 
Nackley, Jr, Marketing Manager, MLB 
Advertising. 

 
The panel discussion was followed by breakout sessions led by Rudy Miick 
of Miick & Associates, designed to generate an exchange of ideas with peers 
and set strategies for FIA to advance throughout the industry.  
 
Participants identified that the key issues for FIA to focus on include cross-
generation recruiting, internships, and drawing talent from multiple 
disciplines. Participants formed three action teams dedicated to these goals. 
Formed from participants who volunteered, the Action Teams are developing 
strategy and tactics to move the agenda forward, including a white paper and 
other communication materials.  
 
ñThe Houston event was exactly the 
kind of useful, hard-hitting program 
we plan to offer as a regular part of 
FIAôs calendar,ò says Marsha 
Diamond, FIA executive director. 
ñThe evaluation comments were 
universally positive and 
enthusiastic. We know the 
attendees got a wealth of practical 
and up-to-the-minute information. 
The Action Teams are off and 
running and real programs will be 
delivered to the membership as a 
result,ò she says. 
 
<< see the press release on the Houston Symposium >> 
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